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Radio 
 
KRSY 1230 AM “Coffee, News & Views” 
Live Interview with CRC CEO Andy Eckert, Four-Star Gen. 
Barry McCaffrey, and Miss New Mexico Alexis Duprey 
http://www.youtube.com/watch?v=Z8JcIhMPlj0   
 

 
Take 12 Radio “Recovery Talk  & Positive Music” 
National Radio Live Interview with CRC CEO Andy Eck ert, 
Four-Star Gen. Barry McCaffrey, and Miss New Mexico  Alexis 
Duprey 
http://www.youtube.com/watch?v=-cKI7_0RRF8  
 

KIVA 1600 AM “The Rock of Talk” 
Live Interview with CRC CEO Andy Eckert, Four-Star Gen. Barry McCaffrey, and Miss New Mexico Alexis 
Duprey -- No clip from station 
 

KVOT 1340 AM “Taos Talk” 
LIVE (not recorded) Interview with CRC CEO Andy Eckert and Four-Star Gen. Barry McCaffrey 



 

CRC celebrates Recovery Month, has high hopes for parity, ACA   

October 7, 2013 

Having insurance coverage for treatment for substance use 
disorders (SUDs) is critical for patients, but it only works if 
treatment providers accept insurance. CRC Health Group is 
unusual in listing the insurance companies it contracts with on its 
website, and officials of the Cupertino, California–based national 
treatment chain talked to ADAW last month about the role of the 
Affordable Care Act (ACA) in increasing census rates thanks to 
improved insurance coverage. 

Andy Eckert, CEO of CRC, said the chain’s 140 programs, including the more than 40 that are 
residential, are geared toward commercially insured patients with a focus on the young adult 
population. This is the group that under the ACA can be insured under their parents’ plans. 
“That’s giving a tremendous uplift” to the ability to provide treatment to this age group, said 
Eckert. 

“We’re investing heavily in this,” said Eckert. “This year alone we’re adding more than 200 
beds, particularly in our programs that are geared toward commercial insurance.” When the ACA 
is fully implemented in January, an even larger segment of the population will be covered, he 
said. 

Insurance battles 

But insurance companies do not always want to pay what treatment costs. “To some extent, the 
insurance business is always in tension with the medical requirement to provide treatment the 
right way,” said Barry McCaffrey, CRC board member, and a retired U.S. general and former 
director of the Office of National Drug Control Policy. He noted that at Life Healing Center, 
CRC headquarters for National Recovery Month, the staff-patient ratio is one-to-one. This is 
important “if you’re going to provide clinically, scientifically based, outcome-based therapy, and 
deal with people who have serious trauma issues, compounded by drug and alcohol abuse, and if 
you’re going to ensure their safety,” McCaffrey told ADAW. “We also want a workplace where 
our professionals get an adequate salary and have healthcare themselves.” 

CRC has been very active in Washington about what levels of care will be included under the 
Mental Health Parity and Addiction Equity Act — the parity law, said Eckert. There is still no 
final rule. “We’re advocating that residential treatment be included in the benefits package,” he 
said. “At the same time, we are aggressively trying to respond to today’s marketplace.” “Let me 

‘This year alone we’re 
adding more than 200 
beds, particularly in our 
programs that are geared 
toward commercial 
insurance.’ 

-- Andy Eckert 



add a caution,” said McCaffrey. “One program that is universally powerful is art therapy, and 
that doesn’t sound like a medical procedure.” And it’s an example of the kind of program that is 
not likely to be funded by insurance. “We know we can get people into sobriety, detox them 
safely and do relapse prevention — but a lot of it is an art,” he said. “The ACA needs to take that 
into account.” 

Partial hospitalization 

Many programs are paid by insurance at the partial hospitalization but are actually residential. 
CRC is working with an insurance company on an innovative program for opioid addiction in 
rural California, setting up partial hospitalization programs where the provider is already active. 
The program runs five hours a day, five days a week, and is designed and customized for this 
payer. “We’re hoping this will be a creative way that we are addressing a need,” said Eckert. 
“The reality is that we have to continue to find out how to meet folks where they are.” In other 
words, the treatment has to be affordable. 

Also attending the September 20 news conference in Santa Fe: Robert Garcia, sheriff of Santa Fe 
County; Alexis Duprey, reigning Miss New Mexico 2013; Barak Wolff, former director of the 
New Mexico Public Health Division and current policy analyst, New Mexico Senate Public 
Affairs Committee; Andrew Black, field representative to U.S. Senator Martin Heinrich (a 
Democrat); Jennifer Manzaneres, field representative and tribal-substance abuse liaison to U.S. 
Congressman Ben Ray Luján (a Democrat); and recovery advocate Steve Brugge, himself in 
long-term recovery. 

• Original – if this link does not work, please click www.weinerpublic.com/20131007.pdf 

 
 

 



National Recovery Month Comments   9/20 
Barak Wolff, Former Director, New Mexico Public Health Division and Policy Analyst, Senate Public Affairs Committee 

 

- It is an honor to be here on behalf of Senator Jerry Ortiz y Pino, Chair of the NM Senate Public Affairs Committee and 

Vice-Chair of the LHHS Interim Committee.  Senator Ortiz y Pino has a previously scheduled meeting in Albuquerque this 

morning, but very much wanted to be represented here today. 

 

- Senator Ortiz y Pino, a retired social worker who spent years working with communities to ensure comprehensive 

health and social services, has been a champion for behavioral health in NM for many years, including addiction and 

recovery services.  When I pressed him for a few comments I could share today, Jerry wrote: 

 

"In New Mexico we have a huge opioid overdose death problem; we have a huge alcohol abuse and DWI problem that 

we’ve tried for years to address effectively, but still continues; and, we have a huge heroin addiction problem that is 

multi-generational and destroys far too many of our families.  So, we need to generate a sense of urgency in our state 

over the need to ramp up our treatment efforts." 

 

- In addition Senator Ortiz y Pino, who is in the middle of our current behavioral health crisis in NM, added that the 

current challenges to our behavioral health system and the switchover to Centennial Care, our new Medicaid program in 

NM, create additional concerns and anxiety regarding the future of these critical services.  He wanted to assure all that 

the Legislature is following these developments very closely and will certainly be taking action in the upcoming session. 

 

- In my remaining minute I'd like to go back to my public health roots and acknowledge that addiction and recovery are 

major public health challenges here in NM and across the country.  As such it must be addressed on a population wide 

basis including primary prevention to stop it before it starts, secondary prevention to recognize the problem when it 

occurs and minimize the damage, and tertiary prevention where treatment and recovery services are made available to 

all those in need.  It is only with this kind of comprehensive approach that we can hope to turn the tide of this 

devastating disease. 

 

Thanks for the chance to participate in today's event.  

 
 



 



 

 



 
STATEMENT FROM SENATOR HEINRICH CELEBRATING NATIONA L 

RECOVERY MONTH  
 

September 19, 2013 
 

Let me begin by thanking General McCaffrey, Mr. Eckert, Anita and all the staff of the Life 
Healing Center for inviting me to today’s kick-off event celebrating National Recovery Month. 
 
As one who recognizes the severity of our national drug crisis, the importance of quality 
treatment programs and the need to celebrate those in recovery, I recognize the appropriateness 
of this month’s theme: “Join the Voices of Recovery: A Path to Recovery.” Indeed, while the 
road for individuals struggling with addiction and/or mental illness is invariably challenging, I 
also affirm that this journey is fortified by many dedicated families, community leaders and 
treatment providers willing to lend their voices, skills and support to help promote recovery. 
 
Throughout my work in Congress, I have support efforts to increase access to affordable, high 
quality health care, including behavioral health services. As a proponent of The Affordable Care 
Act and The Mental Health and Addiction Parity Act, I recognize the importance of 
emphasizing wellness and prevention, expanding health coverage to millions who are 
uninsured, and ensuring that individuals and families can receive treatment for addiction and 
behavioral health issues. These reforms also ease the path to recovery in a broader contest by 
stimulating economic activity in New Mexico. 
 
While these efforts have and will continue to make a great difference in the lives of individuals 
and communities, I also acknowledge that we have lost too many precious lives to addictions 
and mental illness in our state. But with the thoughtful and dedicated leadership you offer, 
couple with the robust new tools at your disposal to reach more New Mexicans through high 
quality behavioral health service and effective treatment programs the path forward in bright. 
 
Again, thank you for your good work and for giving me the opportunity to share a few works 
with you today. 
 
Sincerely, 
 
Martin Heinrich 
United States Senator 



 
SANTA FE LIFE HEALING CENTER SPEAKERS LIST AND AGEN DA SEPT. 20 2013 

NATIONAL RECOVERY MONTH NEWS CONFERENCE  
 

• R. ANDREW ECKERT , CEO, CRC HEALTH GROUP – Emcee—Introduction (and welcome 
Anita Peterson as new E-D of Life Healing Center) 
 

• MARI RED MOON  – Native American Blessing (1-2 minutes) 
 

• FOUR-STAR GEN. BARRY MCCAFFREY , FORMER U.S. NATIONAL DRUG POLICY 
DIRECTOR AND COOMMANDER, SOUTHCOM (Latin America) A ND GULF WAR 
DIVISION COMMANDER 
 

• ROBERT A. GARCIA , SHERIFF, SANTA FE COUNTY—WELCOME 
 

• ALEXIS DUPREY , REIGNING MISS NEW MEXICO 2013 
 

• HON. JENNIFER PADGETT , DEPUTY SECRETARY, NEW MEXICO DEPARTMENT OF 
CHILDREN, YOUTH AND FAMILIES  
 

• BARAK WOLFF , FORMER DIRECTOR, NEW MEXICO PUBLIC HEALTH DIVISIO N, AND 
CURRENT POLICY ANALYST, NEW MEXICO SENATE PUBLIC AF FAIRS COMMITTEE, 
UNDER SENATOR AND CHAIRMAN JERRY ORITIZ y PINO 
  

• ANDREW BLACK , FIELD REPRESENTATIVE, U.S. SENATOR MARTIN HEINRIC H 
 

• JENNIFER MANZANERES , FIELD REPRESENTATIVE AND TRIBAL – SUBSTANCE 
ABUSE LIAISON, U.S. CONGRESSMAN BEN RAY LUJAN 
 

• STEVE BRUGGE, RECOVERY ADVOCATE, CERTIFIED EMPLOYEE ASSISTANCE 
PROFESSIONAL, BOARD REGISTERED INTERVENTIONIST: PER SONAL RECOVERY 
EXPERIENCES 
 

• R. ANDREW ECKERT —CONCLUDING REMARKS 
 

• MEDIA, THEN PUBLIC, QUESTIONS AND ANSWERS WITH SPEA KERS 
 

• BALLOON LIFTOFF CELEBRATING RECOVERY MONTH (All—spe akers and audience) 
AND PHOTOS 
 

• LUNCH 
 



 
FOR IMMEDIATE RELEASE: September 17, 2013 
Contact:  Robert Weiner/Richard Mann 301-283-0821, cell 202-306-1200 weinerpublic@comcast.net 
 

SANTA FE’S LIFE HEALING CENTER TO HOST NATIONAL REC OVERY MONTH HQ NEWS 
CONFERENCE FRI., SEPT. 20 11AM, LEADING 100 EVENTS NATIONWIDE; SPEAKERS INCLUDE 4 -

STAR GEN. McCAFFREY, MISS NEW MEXICO 2013, SANTA FE  COUNTY SHERIFF, SENATE, 
CONGRESS, NM STATE CABINET, NATIONAL & LOCAL LEADER S INCLUDING 

CEO ANDY ECKERT OF CRC HEALTH, COUNTRY’S LARGEST TR EATMENT PROVIDER 
 

EVENT WILL CELEBRATE RECOVERY AND REPORT NATIONWIDE  24 MILLION LACK TREATMENT 
INCLUDING 225,000 IN NM, TRENDS INCLUDE QUINTUPLING  PRESCRIPTION OPIATE ADDICTIONS, 

TRAUMA TREATMENT IMPORTANT  

TREATMENT ALUMNI WITH LIVES CHANGED ALSO SPEAKING  

***EVENT PLUS BALLOON LIFTOFF AND LUNCH OPEN TO PUB LIC;  MEDIA WELCOME 

(Santa Fe, NM) – The Santa Fe, NM Life Healing Center (25 Vista Point Road, Santa Fe, NM 87508), will host 
this year’s National Recovery Month Headquarters News Conference at 11AM Friday, September 20, that will 
celebrate alcohol and drug abuse treatment and report that nationwide 24 million now lack treatment, including 
225,000 in New Mexico, according to the federal Department of Health and Human Services. The event, 
leading 100 events nationwide the same day, will note recent trends including a quintupling of prescription 
opiate addictions according to the Centers for Disease Control, and will cite the importance of trauma recovery, 
a specialty of Life Healing Center.  
 
 Attending and speaking at the news conference will be: Four-Star General Barry McCaffrey  (Ret), 
former U.S. National Drug Policy Director (“Drug Czar”) and Commander, SouthCom (all U.S. forces in Latin 
America) and Gulf War Division Commander;  Robert Garcia, Sheriff, Santa Fe County ;  Alexis Duprey, 
reigning Miss New Mexico  2013, with a platform of strong families against substance abuse, coming to the 
event immediately following her Miss America pageant the week before and reporting on it;  Jennifer Padgett, 
Deputy Secretary, New Mexico Department of Children , Youth, and Families ;  Barak Wolff, former 
Director, New Mexico Public Health Division , and current policy analyst, New Mexico Senate Public Affairs 
Committee, under Senator and Chairman Jerry Oritiz y Pino; Andrew Black , field representative, U.S. Senator 
Martin Heinrich;  Jennifer Manazaneres , field representative and tribal-substance abuse liaison, U.S. 
Congressman Ben Ray Lujan; and Steve Brugge , recovery advocate, who will discuss personal recovery 
experiences.  The event will be emceed by R. Andrew Eckert, CEO, CRC Health Group , the parent company 
of Life Healing Center hosting the event and the largest behavioral treatment provider in the nation, with 140 
facilities.  Eckert will welcome Anita Peterson as the new Executive Director of Life Healing Center. 
 
 The news conference will include media and public questions and answers, followed by an event 
tradition—a balloon liftoff celebrating Recovery Month for all speakers and audience, with photos 
encouraged—and then lunch open to all.  The entire event and lunch are free and open to the public. 
 
 Gen. McCaffrey stated, “The event will emphasize the severity of our national drug crisis, underscore 
the importance of quality treatment programs in this country, include New Mexico’s leadership, and celebrate 
those in recovery. This is an important event to help generate community awareness about addiction treatment 
and celebrate all of those who are succeeding in recovery.”  

 Eckert explained, “In partnership with the HHS/SAMHSA National Recovery Month, CRC Health Group, 
the country’s largest substance abuse treatment provider, has selected Santa Fe’s Life Healing Center as the 
national headquarters for the “Pathways to Recovery” event and will be leading the celebration for over 100 
locations nationwide. Life Healing Center has been selected as the headquarter event because it is a national 
model in  treatment that addresses both trauma and addiction and has been helping people heal since 1993, 
and because of its location in New Mexico’s Capital City, Santa Fe.” 



 McCaffrey added, “The news conference kicks off a larger national event to celebrate National 
Recovery Month sponsored by SAMHSA, within the U.S. Department of Health and Human Services.  This 
year's Recovery Month theme, ‘Join the Voices for Recovery:  A Path to Recovery’ emphasizes that while the 
road to recovery may be varied, the benefits are significant and valuable to individuals, families, and 
communities. According to the Substance Abuse and Mental Health Services Administration (SAMHSA), the 
national ‘treatment gap’ of those who ‘need but do not receive treatment’ is 24 million individuals, 
including 225,000 in New Mexico.” 
  
WHEN:                 Friday, September 20, 2013  
                                10:30 a.m. – Doors Open  
                                11-Noon: News confe rence, presentations, and balloon liftoff  
                                Noon – 1pm: Luncheo n 

  
WHERE:               Life Healing Center  
                                25 Vista Point Road  
                                Santa Fe, New Mexic o  87508 
 
If media would like additional time with event lead ers including General McCaffrey, Andy Eckert etc. b y 
phone earlier in the morning  on Friday, 7-9AM before the news conference, or onsite 10—11AM , contact 
Bob Weiner 202-306-1200 or weinerpublic@comcast.net .  
 
(Source: Robert Weiner Associates weinerpublic@comcast.net 301-283-0821 / 202-306-1200) 
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Media Type: Broadcast Media 
Media Location: US  

 

 

KRHD-TV ABC-40 (Bryan-College Station, TX)   
(View Release) 
Media Type: Broadcast Media 
Media Location: US  

 

 

KSFY-TV ABC-13 (Sioux Falls, SD)   
(View Release) 
Media Type: Broadcast Media 
Media Location: US  

 

 

KSLA CBS-12 (Shreveport, LA)  — 14,000 Visitors/Day 
(View Release) 
Media Type: Broadcast Media 
Media Location: US  

 



 

KSTC-TV IND-45 (Saint Paul, MN)   
(View Release) 
Media Type: Broadcast Media 
Media Location: US  

 

 

KSTP-TV ABC-5 (Saint Paul, MN)  — 73,000 Visitors/Day 
(View Release) 
Media Type: Broadcast Media 
Media Location: US  

 

 

KSWO-TV ABC-7 (Lawton, OK)   
(View Release) 
Media Type: Broadcast Media 
Media Location: US  

 

 

KSWT-TV CBS-13 (Yuma, AZ)   
(View Release) 
Media Type: Broadcast Media 
Media Location: US  

 

 

KTEN NBC-10 (Denison, TX)   
(View Release) 
Media Type: Broadcast Media 
Media Location: US  

 

 

KTRE ABC-9 (Lufkin, TX)  — 11,000 Visitors/Day 
(View Release) 
Media Type: Broadcast Media 
Media Location: US  

 

 

KTUL-TV ABC-8 (Tulsa, OK)  — 19,000 Visitors/Day 
(View Release) 
Media Type: Broadcast Media 
Media Location: US  

 

 

KTVG-TV FOX-17 / KSNB-TV FOX-4 (Kearney, NE)   
(View Release) 
Media Type: Broadcast Media 
Media Location: US  

 

 

KTVN-TV CBS-2 (Reno, NV)   
(View Release) 
Media Type: Broadcast Media 
Media Location: US  

 

 

KUAM-TV NBC-8 / CBS-11 (Hagatna, Guam)   
(View Release) 
Media Type: Broadcast Media 
Media Location: US  

 



 

KUSI-TV IND-51 (San Diego, CA)   
(View Release) 
Media Type: Broadcast Media 
Media Location: US  

 

 

KVVU-TV FOX-5 (Las Vegas, NV)  — 15,000 Visitors/Day 
(View Release) 
Media Type: Broadcast Media 
Media Location: US  

 

 

KWES-TV NBC-9 (Midland, TX)   
(View Release) 
Media Type: Broadcast Media 
Media Location: US  

 

 

KWQC NBC-6 (Davenport, IA)  — 14,000 Visitors/Day 
(View Release) 
Media Type: Broadcast Media 
Media Location: US  

 

 

KWTV-TV CBS-9 (Oklahoma City, OK)  — 68,000 Visitors/Day 
(View Release) 
Media Type: Broadcast Media 
Media Location: US  

 

 

KXJB-TV CBS-4 / KVLY-TV NBC-11 (Fargo, ND)   
(View Release) 
Media Type: Broadcast Media 
Media Location: US  

 

 

KXMB-TV CBS-12(Bismarck, ND)   
(View Release) 
Media Type: Broadcast Media 
Media Location: US  

 

 

KXVO-TV CW-15 (Omaha, NE)   
(View Release) 
Media Type: Broadcast Media 
Media Location: US  

 

 

KXXV-TV ABC-25 (Waco, TX)   
(View Release) 
Media Type: Broadcast Media 
Media Location: US  

 

 

KYTX CBS-19 (Tyler, TX)   
(View Release) 
Media Type: Broadcast Media 
Media Location: US  

 



 

La Mega 97.9 FM  — 6,000 Visitors/Day 
(View Release) 
Media Type: Broadcast Media 
Media Location: US  

 

 

LaMusica  — 12,000 Visitors/Day 
(View Release) 
Media Type: Broadcast Media 
Media Location: US  

 

 

Life Science Industry News (India)   
(View Release) 
Media Type: Trade Pub 
Media Location: India  

 

 

Living by the Seasons   
(View Release) 
Media Type: Blog 
Media Location: US  

 

 

Los Angeles Business from bizjournals  — 389,000 Visitors/Day 
(View Release) 
Media Type: Newspaper 
Media Location: US  

 

 

MarketWatch  — 758,000 Visitors/Day 
(View Release) 
Media Type: News & Information Service 
Media Location: US  

 

 

Media Industry Today   
(View Release) 
Media Type: Trade Pub 
Media Location: US  

 

 

Media-online.ru   
(View Release) 
Media Type: News & Information Service 
Media Location: Russia  

 

 

MedicalNewsService.com   
(View Release) 
Media Type: News & Information Service 
Media Location: US  

 

 

Medindia Health Network   
(View Release) 
Media Type: Trade Pub 
Media Location: India  

 



 

Memphis Business Journal  — 389,000 Visitors/Day 
(View Release) 
Media Type: Newspaper 
Media Location: US  

 

 

Metro Latino Magazine   
(View Release) 
Media Type: Magazine 
Media Location: US  

 

 

Minneapolis / St. Paul Business Journal  — 389,000 Visitors/Day 
(View Release) 
Media Type: Newspaper 
Media Location: US  

 

 

MrBayStreet.com   
(View Release) 
Media Type: News & Information Service 
Media Location: Canada  

 

 

Nashville Business Journal  — 389,000 Visitors/Day 
(View Release) 
Media Type: Newspaper 
Media Location: US  

 

 

NebraskaTV (Kearney, NE)   
(View Release) 
Media Type: Broadcast Media 
Media Location: US  

 

 

New Mexico Business Weekly  — 389,000 Visitors/Day 
(View Release) 
Media Type: Newspaper 
Media Location: US  

 

 

New York Business Journal  — 389,000 Visitors/Day 
(View Release) 
Media Type: Newspaper 
Media Location: US  

 

 

NOCO-TV CBS-5 (Fort Collins, CO)   
(View Release) 
Media Type: Broadcast Media 
Media Location: US  

 

 

Older Not Dead.com   
(View Release) 
Media Type: News & Information Service 
Media Location: US  

 



 

One News Page Global Edition  — 22,000 Visitors/Day 
(View Release) 
Media Type: News & Information Service 
Media Location: UK  

 

 

One News Page Unites States Edition   
(View Release) 
Media Type: News & Information Service 
Media Location: US  

 

 

Orlando Business Journal  — 389,000 Visitors/Day 
(View Release) 
Media Type: Newspaper 
Media Location: US  

 

 

Outcome Magazine   
(View Release) 
Media Type: News & Information Service 
Media Location: US  

 

 

Pacific Business News  — 389,000 Visitors/Day 
(View Release) 
Media Type: Newspaper 
Media Location: US  

 

 

Philadelphia Business Journal  — 389,000 Visitors/Day 
(View Release) 
Media Type: Newspaper 
Media Location: US  

 

 

Pittsburgh Business Times  — 389,000 Visitors/Day 
(View Release) 
Media Type: Newspaper 
Media Location: US  

 

 

Portland Business Journal  — 389,000 Visitors/Day 
(View Release) 
Media Type: Newspaper 
Media Location: US  

 

 

PR Newswire  — 66,000 Visitors/Day 
(View Release) 
Media Type: Pr Newswire 
Media Location: US  

 

 

Press-Enterprise  — 50,000 Visitors/Day 
(View Release) 
Media Type: Newspaper 
Media Location: US  

 



 

Provident Healthcare Partners   
(View Release) 
Media Type: News & Information Service 
Media Location: US  

 

 

Puget Sound Business Journal  — 389,000 Visitors/Day 
(View Release) 
Media Type: Newspaper 
Media Location: US  

 

 

Sacramento Business Journal  — 389,000 Visitors/Day 
(View Release) 
Media Type: Newspaper 
Media Location: US  

 

 

San Antonio Business Journal  — 389,000 Visitors/Day 
(View Release) 
Media Type: Newspaper 
Media Location: US  

 

 

San Francisco Business Times  — 389,000 Visitors/Day 
(View Release) 
Media Type: Newspaper 
Media Location: US  

 

 

San Jose Business Journal  — 389,000 Visitors/Day 
(View Release) 
Media Type: Newspaper 
Media Location: US  

 

 

Socialmulti   
(View Release) 
Media Type: Blog 
Media Location: UK  

 

 

South Florida Business Journal  — 389,000 Visitors/Day 
(View Release) 
Media Type: Newspaper 
Media Location: US  

 

 

SpaMaven   
(View Release) 
Media Type: Blog 
Media Location: US  

 

 

St. Louis Business Journal  — 389,000 Visitors/Day 
(View Release) 
Media Type: Newspaper 
Media Location: US  

 



 

Tampa Bay Business Journal  — 389,000 Visitors/Day 
(View Release) 
Media Type: Newspaper 
Media Location: US  

 

 

The Herald  — 61,000 Visitors/Day 
(View Release) 
Media Type: Newspaper 
Media Location: US  

 

 

The Sacramento Bee  — 144,000 Visitors/Day 
(View Release) 
Media Type: Newspaper 
Media Location: US  

 

 

The State Journal (Charleston, WV)   
(View Release) 
Media Type: Newspaper 
Media Location: US  

 

 

Ticker Technologies  — 22,000 Visitors/Day 
(View Release) 
Media Type: News & Information Service 
Media Location: US  

 

 

Trauma News Blog   
(View Release) 
Media Type: Blog 
Media Location: Russia  

 

 

Triangle Business Journal  — 389,000 Visitors/Day 
(View Release) 
Media Type: Newspaper 
Media Location: US  

 

 

Vertical Continuity Your Social Marketing Space   
(View Release) 
Media Type: Blog 
Media Location: US  

 

 

Virtuoso Channel   
(View Release) 
Media Type: Blog 
Media Location: US  

 

 

WAFB CBS-9 (Baton Rouge, LA)  — 48,000 Visitors/Day 
(View Release) 
Media Type: Broadcast Media 
Media Location: US  

 



 

WAFF NBC-48 (Huntsville, AL)  — 35,000 Visitors/Day 
(View Release) 
Media Type: Broadcast Media 
Media Location: US  

 

 

WALB NBC-10 (Albany, GA)  — 24,000 Visitors/Day 
(View Release) 
Media Type: Broadcast Media 
Media Location: US  

 

 

WAND-TV NBC-17 (Decatur, IL)   
(View Release) 
Media Type: Broadcast Media 
Media Location: US  

 

 

Washington Business Journal  — 389,000 Visitors/Day 
(View Release) 
Media Type: Newspaper 
Media Location: US  

 

 

WAVE NBC-3 (Louisville, KY)  — 37,000 Visitors/Day 
(View Release) 
Media Type: Broadcast Media 
Media Location: US  

 

 

WBAY ABC-2 (Green Bay, WI)  — 16,000 Visitors/Day 
(View Release) 
Media Type: Broadcast Media 
Media Location: US  

 

 

WBCB-TV CW-21 (Youngstown, OH)   
(View Release) 
Media Type: Broadcast Media 
Media Location: US  

 

 

WBMA-TV ABC-33 / ABC-40 (Birmingham, AL)  — 23,000 Visitors/Day 
(View Release) 
Media Type: Broadcast Media 
Media Location: US  

 

 

WBOC CBS-16 (Salisbury, MD)  — 23,000 Visitors/Day 
(View Release) 
Media Type: Broadcast Media 
Media Location: US  

 

 

WBOC-TV FOX-21 (Salisbury, MD)   
(View Release) 
Media Type: Broadcast Media 
Media Location: US  

 



 

WBOY-TV NBC-12 (Clarksburg, WV)  — 13,000 Visitors/Day 
(View Release) 
Media Type: Broadcast Media 
Media Location: US  

 

 

WBRC-TV FOX-6 MyFox Birmingham (Birmingham, AL)  — 17,000 Visitors/Day 
(View Release) 
Media Type: Broadcast Media 
Media Location: US  

 

 

WBTV CBS-3 (Charlotte, NC)  — 28,000 Visitors/Day 
(View Release) 
Media Type: Broadcast Media 
Media Location: US  

 

 

WCAX CBS-3 (Burlington, VT)  — 29,000 Visitors/Day 
(View Release) 
Media Type: Broadcast Media 
Media Location: US  

 

 

WCIV-TV ABC-4 (Charleston, SC)   
(View Release) 
Media Type: Broadcast Media 
Media Location: US  

 

 

WCSC CBS-5 (Charleston, SC)  — 30,000 Visitors/Day 
(View Release) 
Media Type: Broadcast Media 
Media Location: US  

 

 

WDAM NBC-7 (Hattiesburg-Laurel, MS)  — 7,000 Visitors/Day 
(View Release) 
Media Type: Broadcast Media 
Media Location: US  

 

 

WDRB FOX-41 (Louisville, KY)  — 24,000 Visitors/Day 
(View Release) 
Media Type: Broadcast Media 
Media Location: US  

 

 

WDSI-TV FOX-61 (Chattanooga, TN)   
(View Release) 
Media Type: Broadcast Media 
Media Location: US  

 

 

Wealth and Asset Management Jobs   
(View Release) 
Media Type: News & Information Service 
Media Location: US  

 



 

Web Lens   
(View Release) 
Media Type: News & Information Service 
Media Location: Canada  

 

 

WECT NBC-6 (Wilmington, NC)  — 16,000 Visitors/Day 
(View Release) 
Media Type: Broadcast Media 
Media Location: US  

 

 

WFFF-TV FOX-44 / WVNY-TV ABC-22 (Colchester, VT)   
(View Release) 
Media Type: Broadcast Media 
Media Location: US  

 

 

WFIE NBC-14 (Evansville, IN)  — 35,000 Visitors/Day 
(View Release) 
Media Type: Broadcast Media 
Media Location: US  

 

 

WFLX FOX-29 (West Palm Beach, FL)   
(View Release) 
Media Type: Broadcast Media 
Media Location: US  

 

 

WFMJ-TV NBC-21 (Youngstown, OH)  — 7,000 Visitors/Day 
(View Release) 
Media Type: Broadcast Media 
Media Location: US  

 

 

WFMZ — 53,000 Visitors/Day 
(View Release) 
Media Type: Broadcast Media 
Media Location: US  

 

 

WFSB-TV CBS-3 (Hartford, CT)  — 73,000 Visitors/Day 
(View Release) 
Media Type: Broadcast Media 
Media Location: US  

 

 

WFXG-TV FOX-54 (Augusta, GA)   
(View Release) 
Media Type: Broadcast Media 
Media Location: US  

 

 

WFXR-TV FOX-21/27 (Roanoke, VA)   
(View Release) 
Media Type: Broadcast Media 
Media Location: US  

 



 

WFXS-TV FOX-55 (Wausau , WI)   
(View Release) 
Media Type: Broadcast Media 
Media Location: US  

 

 

WGCL-TV CBS-46 (Atlanta, GA)  — 15,000 Visitors/Day 
(View Release) 
Media Type: Broadcast Media 
Media Location: US  

 

 

WGFL-TV CBS-4 (Gainesville, FL)   
(View Release) 
Media Type: Broadcast Media 
Media Location: US  

 

 

WHBF CBS-4 (Rock Island, IL)   
(View Release) 
Media Type: Broadcast Media 
Media Location: US  

 

 

WHNS-TV FOX-21 (Greenville, SC)  — 16,000 Visitors/Day 
(View Release) 
Media Type: Broadcast Media 
Media Location: US  

 

 

Wichita Business Journal  — 389,000 Visitors/Day 
(View Release) 
Media Type: Newspaper 
Media Location: US  

 

 

WICU-TV NBC-12 (Erie, PA)   
(View Release) 
Media Type: Broadcast Media 
Media Location: US  

 

 

WISTV NBC-10 (Columbia, SC)  — 53,000 Visitors/Day 
(View Release) 
Media Type: Broadcast Media 
Media Location: US  

 

 

WJRT-TV ABC-12 (Flint, MI)  — 10,000 Visitors/Day 
(View Release) 
Media Type: Broadcast Media 
Media Location: US  

 

 

WKRN ABC-2 (Nashville, TN)  — 19,000 Visitors/Day 
(View Release) 
Media Type: Broadcast Media 
Media Location: US  

 



 

WLAX-TV FOX-25/48 (LaCrosse, WI)   
(View Release) 
Media Type: Broadcast Media 
Media Location: US  

 

 

WLBT NBC-3 (Jackson, MS)   
(View Release) 
Media Type: Broadcast Media 
Media Location: US  

 

 

WLNE-TV ABC-6 (Providence, RI)  — 8,000 Visitors/Day 
(View Release) 
Media Type: Broadcast Media 
Media Location: US  

 

 

WLNS CBS-6 (Lansing, MI)   
(View Release) 
Media Type: Broadcast Media 
Media Location: US  

 

 

WLOX ABC-13 (Biloxi, MS)  — 26,000 Visitors/Day 
(View Release) 
Media Type: Broadcast Media 
Media Location: US  

 

 

WLTZ-TV CW-38 (Columbus, GA)   
(View Release) 
Media Type: Broadcast Media 
Media Location: US  

 

 

WLTZ-TV NBC-38 (Columbus, GA)   
(View Release) 
Media Type: Broadcast Media 
Media Location: US  

 

 

WMBB-TV ABC-13 (Panama City, FL)   
(View Release) 
Media Type: Broadcast Media 
Media Location: US  

 

 

WMBF NBC-32 (Myrtle Beach, SC)  — 10,000 Visitors/Day 
(View Release) 
Media Type: Broadcast Media 
Media Location: US  

 

 

WMC NBC-5 (Memphis, TN)  — 20,000 Visitors/Day 
(View Release) 
Media Type: Broadcast Media 
Media Location: US  

 



 

WMDT-TV ABC-47 /CW-3 (Salisbury, MD)   
(View Release) 
Media Type: Broadcast Media 
Media Location: US  

 

 

WNEM-TV CBS-5 (Saginaw, MI)  — 36,000 Visitors/Day 
(View Release) 
Media Type: Broadcast Media 
Media Location: US  

 

 

WOI ABC-5 (West Des Moines, IA)   
(View Release) 
Media Type: Broadcast Media 
Media Location: US  

 

 

WOIO CBS-19 (Cleveland, OH)  — 14,000 Visitors/Day 
(View Release) 
Media Type: Broadcast Media 
Media Location: US  

 

 

WOLF-TV FOX-56 (Wilkes-Barre, PA)   
(View Release) 
Media Type: Broadcast Media 
Media Location: US  

 

 

WOWK-TV CBS 13 (Huntington, WV)  — 7,000 Visitors/Day 
(View Release) 
Media Type: Broadcast Media 
Media Location: US  

 

 

WPFO-TV FOX-23 (Portland, ME)   
(View Release) 
Media Type: Broadcast Media 
Media Location: US  

 

 

WRCB-TV NBC-3 (Chattanooga, TN)  — 29,000 Visitors/Day 
(View Release) 
Media Type: Broadcast Media 
Media Location: US  

 

 

WRIC ABC-8 (Richmond, VA)  — 12,000 Visitors/Day 
(View Release) 
Media Type: Broadcast Media 
Media Location: US  

 

 

WSET-TV ABC-13 (Lynchburg, VA)  — 27,000 Visitors/Day 
(View Release) 
Media Type: Broadcast Media 
Media Location: US  

 



 

WSFA NBC-12 (Montgomery, AL)  — 30,000 Visitors/Day 
(View Release) 
Media Type: Broadcast Media 
Media Location: US  

 

 

WSFX-TV FOX-26 (Wilmington, NC)   
(View Release) 
Media Type: Broadcast Media 
Media Location: US  

 

 

WSHM-TV CBS-3 (Springfield, MA)   
(View Release) 
Media Type: Broadcast Media 
Media Location: US  

 

 

WSMV-TV NBC-4 (Nashville, TN)  — 37,000 Visitors/Day 
(View Release) 
Media Type: Broadcast Media 
Media Location: US  

 

 

WTEN ABC-10 (Albany, NY)   
(View Release) 
Media Type: Broadcast Media 
Media Location: US  

 

 

WTHR NBC-13 (Indianapolis, IN)  — 71,000 Visitors/Day 
(View Release) 
Media Type: Broadcast Media 
Media Location: US  

 

 

WTLH-TV FOX-49 (Tallahassee, FL)   
(View Release) 
Media Type: Broadcast Media 
Media Location: US  

 

 

WTNZ FOX-43 (Knoxville, TN)   
(View Release) 
Media Type: Broadcast Media 
Media Location: US  

 

 

WTOC CBS-11 (Savannah, GA)  — 18,000 Visitors/Day 
(View Release) 
Media Type: Broadcast Media 
Media Location: US  

 

 

WTOL CBS-11 (Toledo, OH)  — 18,000 Visitors/Day 
(View Release) 
Media Type: Broadcast Media 
Media Location: US  

 



 

WTRF-TV CBS-7 (Wheeling, WV)  — 8,000 Visitors/Day 
(View Release) 
Media Type: Broadcast Media 
Media Location: US  

 

 

WTVG-TV ABC-13 (Toledo, OH)  — 14,000 Visitors/Day 
(View Release) 
Media Type: Broadcast Media 
Media Location: US  

 

 

WTVM ABC-9 (Columbus, GA)  — 11,000 Visitors/Day 
(View Release) 
Media Type: Broadcast Media 
Media Location: US  

 

 

WUPV-TV CW-65 (Ashland, VA)   
(View Release) 
Media Type: Broadcast Media 
Media Location: US  

 

 

WVIR-TV NBC-29 (Charlottesville, VA)  — 15,000 Visitors/Day 
(View Release) 
Media Type: Broadcast Media 
Media Location: US  

 

 

WVNS-TV CBS-59 (Ghent, WV)   
(View Release) 
Media Type: Broadcast Media 
Media Location: US  

 

 

WWBT NBC-12 (Richmond, VA)  — 34,000 Visitors/Day 
(View Release) 
Media Type: Broadcast Media 
Media Location: US  

 

 

WWTV-TV CBS-9 (Cadillac, MI)  — 11,000 Visitors/Day 
(View Release) 
Media Type: Broadcast Media 
Media Location: US  

 

 

WXIX FOX-19 (Cincinnati, OH)  — 39,000 Visitors/Day 
(View Release) 
Media Type: Broadcast Media 
Media Location: US  

 

 

WXTX-TV FOX-54 (Columbus, GA)   
(View Release) 
Media Type: Broadcast Media 
Media Location: US  

 



 

WXVT-TV CBS-15 (Greenville, MS)   
(View Release) 
Media Type: Broadcast Media 
Media Location: US  

 

 

WZDX-TV FOX-54 (Huntsville, AL)   
(View Release) 
Media Type: Broadcast Media 
Media Location: US  

  

About ReleaseWatch(TM)  
 
PR Newswire sends member news to over 5,900 websites, databases and online services in addition to the 
comprehensive distribution to traditional media outlets reached with your selected PR Newswire newsline. Every newsline 
also includes the placement of your text, audio or video news on PR Newswire for Journalists, our media-only website 
which delivers over 1.5 million views of member news releases monthly. Additional individual targeting is available.  
 


